The Disclosure of Celebrity Major Depressive Disorder Diagnoses in Hong Kong: Its Effects on Public Awareness and Understanding Toward the Illness.
This paper aims to examine consumer perception toward celebrity diagnoses of major depressive disorder (MDD) in Hong Kong and to provide insights into the effect of various factors on the persuasive effectiveness of MDD communication. A total of thirty-five interviews were conducted in April 2015. Interviewees in general are aware of celebrity MDD diagnoses, but they do not deem MDD as a threat to themselves. Hence, they are not motivated to learn more about the symptoms. Responses to celebrity MDD diagnoses are mixed. Many interviewees are sympathetic toward ill celebrities diagnosed with MDD, but some of the interviewees are dubious about the true intention behind disclosing their diagnoses to the public. Compared to non-fans, fans reported a greater increase in the level of knowledge of MDD after reading related media stories about celebrity MDD diagnoses. Source credibility is perceived as an important factor in MDD communication. This research suggests that the government or NGOs may use credible celebrities whose image can be associated with MDD and cooperate with fan clubs to spread health-related information. The paper represents the first attempt to investigate the effects of celebrity disclosure of MDD diagnoses on the mental disorder-related perceptions of the general public in Hong Kong.